


 

 

 
 
 

This pack will provide you with the information required to assist you with your 

application. 
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1. Job Advert  
  

 

Creative England is looking for a creative leader to drive our business forward by 

identifying new areas for creative partnerships and collaborations; generating new 

products and revenue streams, and scoping future growth opportunities. This is an 

exciting time to join Creative England – with a strong established presence in the 

creative sector we are now entering our next period of growth.  

  

You will have a strong background in content development and production either 

within TV or film; though we are not limiting our search to these areas. The 

successful individual will be an ambitious, strategic self-starter, with an impeccable 

background in leading creative functions. You will have experience of exercising 

editorial judgment and of developing successful long-term relationships that result 

in ongoing revenue growth. 

  

The Director of Content will join a small leadership team and must have the ability 

to lead delivery as well as win business. We are looking for appetite and potential, 

rather than years served. If this sounds like a perfect match then Creative England 

wants to hear from you! 

 

 

SALARY: Competitive  

LOCATION: Flexible 

REPORTS TO: Chief Executive  

DEADLINE: Monday 2nd March 2015 (midday) 

SELECTION MEETINGS: March/ April 2015 

TO APPLY: please forward your cover letter and CV to jobs@creativeengland.co.uk  

 

 

 

Creative England promotes cultural diversity and equal opportunities for all 
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2. The Package 
  

The base salary for this role is competitive with OTE potential. The package  

also includes 25 days annual leave. 

 

3. How to Apply  
  

Please apply by CV and cover letter, ensuring that you meet the criteria set 

out in the person specification. You should also include your contact details 

and details for two employment references (preferably emails). These 

referees may be contacted prior to interview unless you specify otherwise.  

  

You should email your application to jobs@creativeengland.co.uk or post 

(registered only) FAO Caroline Hinds, HR & Operations Manager, Creative 

England, The Greenhouse, Pod 52, 111 Broadway, MediaCityUK, M50 

2EQ. The deadline for applications is Monday 2nd March 2015 (midday). 

  

It is company policy to only contact shortlisted candidates. If you have not 

heard within 3 weeks of the deadline, please consider you have been 

unsuccessful in securing an interview. 

  

Selection meetings will be held in March/ April 2015, venue and date will be 

confirmed upon invite 
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4. About Creative England 
 

 

OVERVIEW   
Creative England is dedicated to the growth of the creative industries. We 

invest in talented people and their creative ideas, nurturing our richly diverse 

film, TV, video games and digital media industries.  We support talent, offer 

investment and soft loans to businesses and champion the best ideas of 

talented people and their businesses.   

  

In our three short years we have grown our turnover from £2.5m in 2011 to 

£14m in 2014 and expanded our portfolio substantially.  We HAVE A a strong 

commercial ethos and we expect our past level of expansion to continue.  We 

are looking for an ambitious self-starter who aligns with our aims and 

objectives and who has both the creative and commercial acumen to lead our 

content team.     

  

 

For more information on the company and our activities in other creative 

sectors: 

www.creativeengland.co.uk 

http://www.creativeengland.co.uk


5. The Role 
 

This is an exciting time to join Creative England - we have a strong established 

presence in the creative sector and are now entering our next period of growth.  

We are looking for a commercial and creative leader to raise the creative 

output across the company by managing our content teams, develop new 

opportunities and invest in new creative ventures. You will be responsible for 

identifying future partners and clients and win business that aligns with 

Creative England’s objectives and values. The core functions of the role are: 

  

• To work closely with the CEO and senior team to deliver new creative 

products and services 

• To develop and implement a commercial strategy that builds on Creative 

England’s skills and existing assets  

• To identify profitable commercial opportunities to grow revenues and 

national/ international profile. 

• To provide creative and editorial direction, inspiration, and lead a cross-

disciplinary content team.  

 

The Person 
  

We are looking for a creative leader who will drive the business forward by 

identifying new areas for creative partnerships and collaborations; generating 

new products and revenue streams, and scoping future growth opportunities.  

  

You will have a strong background in content development and production – 

probably either within TV or film; though we are not limiting our search to these 

areas.   

 

The successful individual will be an ambitious, strategic self-starter, with an 

impeccable background in leading creative functions. You will have experience 

of exercising editorial judgment and of developing successful long-term 

relationships that result in ongoing revenue growth. 

  

We are looking for appetite and potential, rather than years served.  We are 

also looking for someone who has the ability to lead delivery as well as win the 

business. 

 

 



ESSENTIAL  

 

 An entrepreneurial background in content creation, management or 

distribution 

 Experience of balancing commercial and editorial judgements 

 Strong leadership skills 

 Superior communication skills with the ability to articulate complex creative 

ideas to sell to the commercial marketplace 

 A broad knowledge of the marketplace, including likely future trends that will 

impact upon the commercial direction of the business.  

 Strong editorial judgement which is focused on delivering high quality 

products and services that match our brand integrity and aspirations.  

 Proven track record of developing business relationships and constructing 

partnerships   

 Creative and flexible in thinking, to be able to explore options, make 

suggestions and test ideas  

 Experience of managing a team 
 Collegiate disposition approach to leadership with a commitment to the values 

of Creative England  

 

DESIRABLE  

 Track record of producing business strategies that produce sustainable and 

scalable income 

 Proven experience of commercial management across both the public and 

private sectors. 

 Experience of working with brands and corporates on their digital marketing 

campaigns 

 Experience/knowledge of new and emerging content propositions across 

YouTube and other social media platforms 

 

Creative England promotes cultural diversity and equal opportunities for all 


